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MISSION, VISION AND VALUES 

The mission of the Ebro Foods Group is to research, create, produce and distribute high value-added foods, which 
enhance people’s health and well-being while meeting their nutritional needs.

Our vision is to grow sustainably, ensuring ethical conduct and professional and personal integrity in the performance 
of our business activities, creating value for our shareholders, minimising the environmental impact of our operations, 
guaranteeing the personal and career development of our employees, improving the quality of life in society and meeting 
the needs of customers and consumers.

The Group’s conduct is guided by the following values:

ETHICS AND INTEGRITY

The company is governed by the Ebro Foods Group Code of Conduct and the Internal Code of Market Conduct. 

EBRO FOODS GROUP CODE OF CONDUCT  

The current Code of Conduct, approved by the Board of Directors of Ebro Foods, S.A. in December 2015, is an update of 
the previous Code of Conduct (in force since 2012) and reinforces the company’s commitment to integrity, transparency 
and ethical, responsible behaviour. 

The Group’s Code of Conduct (hereinafter COC) provides guidance on how to act in the internal and external relationships 
of the people and companies making up the group headed by Ebro Foods, strengthening the values that distinguish us and 
establishing a basic reference to be followed by the people and companies of the Ebro Foods Group.

The COC is devised as an essential element within the crime prevention model implemented in the Ebro Foods Group, so 
it is important that it be known and observed by all those persons within its scope.

The COC also lays down the guidelines for relations with the Group’s stakeholders: shareholders, professionals, consumers, 
customers, suppliers, rivals, authorities and markets in general. 

All those falling within the scope of application of the Code, as per point 4 thereof, are bound to comply and contribute 
towards compliance with it. Nobody, regardless of their position within the Group, is authorised to require a person bound 
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